
Ronda: 
The Game of 
Connections
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Imagine being excluded.
Regardless of your skill set.
Regardless of where you at.

You have been left out of the game.
Even if only by a mistake.

BUILDING UP
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This is the feeling of more than 
8000 Moroccans that are deprived of 
basic right to decent housing.

READY?
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JOOD is looking for a support in 
fundraising and for an idea, that will 
grab attention, stand out and can 
work in a long term.

The target audience perceive the 
homeless as untrustworthy, lazy or 
unwilling to comply. Due to this 
misconception, they automatically 
exclude the homeless from the game.  

Source: GWI Dataset, publicly available social and traditional media outcomes

CHALLENGE 
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MAIN QUESTIONS…

What does the target audience have in common 
with the recipient of their help?

How to reach them naturally and convey the 
message in a memorable and engaging way?

How we connect them and showcase the stories of 
the recipients?



Creative idea mock up
(deck karet s naším designem)

LET´S PLAYI!



LET´S SPEAK!



LET´S SCALE!

With a help of a partner, we 
become an integral part of 
Couscous Fridays, as we add 
the deck to their packaging.



Pre-launch

TIMELINE & PRODUCTION

Launch
Aftermath

Leadership positioning,
human stories in media

Launch of the initiative
(JOOD Kitchen + cards direct 

mail)

OCTOBER 
2024
ONWARDS

JULY 2024 ONWARDS

TV shows, influencers, human 
stories and product tips in lifestyle

Explanatory articles 
about benefits of the 
program in dailies and 
business outlets

Big partner 
cooperation, influencer 
Couscous Fridays

DECEMBER  2024 ONWARDS

Manufacturin
g

AUGUST-SEPTEMBER 2024

The campaign is fully scalable and due to
the JOOD’s relations and reputation relies
on external partners and pro-bono
cooperation.



GAME OF CONNECTIONS
Facing the situation with decision makers & budget owners,  
who misinterpret the realities of homelessness and 
unemployment, which leads to missing out a conversation.

…and launching targeted direct mail campaign 
to engage our audience, media, and influencers. 
Amplifying awareness through educational 
articles to shine a spotlight on the issues of 
homelessness and unemployment.

We would like to connect with those in need and 
empower them to reclaim their  lives with the support of 
our JOOD program.

Introducing a refreshed and more inclusive deck of Moroccan 
cards, along with the new rules for the game RONDA.

BY ADDING THE UNVALUED BACK TO 
THE GAME…


